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A MEssAGE FRoM THE NATIoNAL
CoLoRECTAL CANCER RoUNdTABLE
The National Colorectal Cancer Roundtable (NCCRT) is pleased to offer this comprehensive marketing 
kit to promote messages about the importance of colorectal cancer screening. It’s designed for 
Roundtable member organizations who are working on outreach to the general public, though there 
are a few tools geared toward clinicians as well.

The kit brings together multiple field-tested colorectal cancer screening messaging opportunities such 
as the Blue Star, National Colorectal Cancer Awareness Month, and the Family PLZ! Campaign and 
helps you think about ways to use them. 

As you may know, colorectal cancer (CRC) is largely preventable with regular screening, yet colorectal 
cancer remains the third-leading cause of cancer death in both men and women in the United States.

This kit has been developed as a go-to resource to help you heighten awareness of colorectal cancer 
as a preventable, treatable and beatable disease.

You will find the tools in this kit provide a comprehensive range of event and activity ideas, marketing 
material templates, and social media and PR/media suggestions -- and is entirely Web-based.

The electronic format allows you to pick and choose, customize and print only what you need. It is 
our hope that this flexibility in tailoring the materials to your community will serve to increase the 
impact of your efforts.

We also encourage you to incorporate the Blue Star into your awareness efforts in March – and 
throughout the year – as a representation of our collective fight against colorectal cancer.

Incorporating it is easy – add it to the bottom of posters, place it next to your logo or display it on 
your website. The Blue Star is not meant to replace any organization’s individual logo, but rather 
complement it. Widespread use of the Blue Star allows us to unify and magnify our collective efforts!

The Blue Star’s message is two-fold. It represents the eternal memory of the people whose lives have 
been lost to the disease, and it depicts the shining hope for a future free from colorectal cancer.

Think of the Blue Star as a way to help weave together messages about colorectal cancer awareness 
from many diverse organizations.

It will take all of us working in tandem to make significant progress against this preventable, yet all 
too often fatal, disease. The NCCRT gratefully acknowledges the contributions of time and energy 
put forth by member organizations toward building awareness for colorectal cancer. We thank each 
and every one of you for the outstanding work you do.

If you have any questions or suggestions, please contact us through our website at www.nccrt.org.

www.nccrt.org
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WHAT WoRKs?
You are probably asking yourself how to begin to spread the word about the importance of 
colorectal cancer screening. The CDC’s Community Preventive Services Task Force has found there 
are several effective ways to encourage screening and motivate patients to talk with their healthcare 
providers about colorectal cancer, according to available evidence. While you may find other methods 
that work for you, these ideas will provide you with a good starting point.

•   Use of small media. Tools such as videos, brochures and newsletters convey educational or 
motivational information in an easy to digest format.

•   One-on-one education that delivers information to individuals about the benefits of cancer 
screening. These messages can be delivered by healthcare workers or other health professionals, 
lay health advisors, or volunteers, and can be delivered in a variety of settings, such as by 
telephone or in person in medical, community, workplace or household settings.

•   Client reminders, such as a letter, postcard, or telephone call (alone or in combination), advising 
people that they are due or late for screening.

•   Lastly, the Task Force found strong evidence for the effectiveness of multi-component 
interventions, as long as they included at least one intervention that the Task Force determined to 
be effective when used alone.

Visit the Community Guide website for more information:
www.thecommunityguide.org/cancer/index.html

www.thecommunityguide.org/cancer/index.html
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1C-Change is a forum of the nation’s key cancer leaders from government, business, and nonprofit sectors. C-Change seeks to leverage the
leadership and expertise of all sectors of society to eliminate cancer as a major public health problem at the earliest possible time. For more
information, visit here: http://c-changetogether.org/about-c-change

WHAT’s THE BEsT WAy To TALK ABoUT 
CoLoRECTAL CANCER sCREENING?
The NCCRT has looked to market research conducted by NCCRT member organizations for tips on 
how to convey key messages about screening. Here are some good things to keep in mind as you 
prepare your materials.

The CDC shared some good news from their market research that people are becoming more aware 
of CRC and are becoming more comfortable discussing the topic, but they still lack knowledge about 
testing (when, how, need, etc.)

Market research conducted by C-Change showed that messages should:

•   Be positive, inviting and motivating
•   Be personalized, directed at “You”
•   Be empowering in that they convey ownership, accountability, a sense of control
•   Talk about reducing the risk, which consumers found believable and achievable

Additionally, C-Change’s research showed that vague or general instructions don’t work.

The American Cancer Society (ACS) found that messages about prevention resonated, but there was 
a need for more understanding about how colon cancer could be prevented. The ACS found that the 
prevention message resonated when accompanied by a simple, visual explanation of polyp removal 
and CRC prevention that more clearly conveyed the benefit (cancer prevention) of the desired 
behavior (screening).

Researchers from the University of Heidelberg in Germany were able to show that social influences 
play an important role in the context of men’s cancer screening intention. What does that mean?

For example, if you want to motivate men to undergo a cancer screening examination:

•   The message should not be: “Only one in five men has undergone a cancer screening examination 
last year” (how it is done in many campaigns), but rather:

•   “2/3 of men already had a cancer screening examination – What about you?“

http://c-changetogether.org/about-c-change
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Lastly, CMS market research with the Medicare population (targeted at those aged 65 and older) 
showed in order to motivate this age group, messages should:
•   Position screening as activity that can help individuals positively manage their overall health. Many 

in the screened population valued taking care of themselves and staying healthy and being around 
to support their children and see grandchildren grow up.

•   Challenge existing notions/misconceptions about who is at risk (third-leading cancer killer, has no 
symptoms, risk increases with age). Many in the unscreened population underestimated the risk 
posed by colon cancer.

•   Encourage conversation with peers and physicians about importance and ease of screening.

Knowing friends or family who have had colon cancer and learning from their experience or getting 
a recommendation for screening were motivating factors for screening.

In summary, good messaging should:

•   Know the target audience, and understand its point of view. The targeted group for 
many CRC screening awareness campaigns might be those 50 and older, but beyond that large 
population, many factors – everything from being insured to being grandparents -- can help 
differentiate that group in ways that may be important for successful social marketing.

•   Be clear about the actions the audience should take and understand what drives those 
actions. For CRC screening, the desired action for the 50 and older crowd is simple – get 
screened!

•   Convey a benefit to screening that the targeted audience might value. Social marketers 
may present CRC screening as something that provides emotional benefit (e.g., peace of mind, 
sense of control) or a benefit to the audience’s health (e.g., prevention of cancer).

•   Address the entire marketing mix in planning. Remember, it’s not as simple as just telling 
people they should be screened. You’ll want to inspire action by:

 - Conveying the benefits of screening

 - If possible, minimizing barriers to getting screened

 - Making screening more easily accessible and conveying a clear first step

 - Promoting screening at relevant times and places

A Note on Branding
We have the power to unify and magnify messages about screening through use of the Blue Star, as 
we promote messages about hope, survivorship and positive health behaviors.  The Blue Star is one 
way for use to “brand” our common messages and re-enforce their impact.  It’s an easy way for us 
amplify the message to get screened.

so WITH THosE THoUGHTs IN MINd….LET’s GET sTARTEd!
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PREPLANNING
This marketing kit is designed to allow you to determine – and remain in control of – how much 
work and expense you take on, while reaping the benefits of some ready-made tools and giving you 
ideas about natural partnerships, such as professional groups, patient organizations, and individuals 
around the country that can help you in your efforts to fight colorectal cancer.

sETTING GoALs: Identify your goals for your colorectal cancer 
awareness efforts. Goals can range from measurable results, like the 
number of calls to an information line, achieving a specific number 
of media clips/impressions, tracking Web hits, increasing member 
registrations, etc., to more long-term goals, such as increasing number of 
screenings, donor cultivation, or establishing an organizational identity. It is 
important to determine exactly what you want to achieve and the budget 
you have to work with so that you can pick and choose the best strategies 
and tactics. The NCCRT has a great resource, the Colorectal Cancer 
Evaluation Toolkit that can further help with not only your goal setting, but 
also how to evaluate if you’ve achieved your goals.

IdENTIFyING TACTICs: This marketing kit will provide you with a range of ideas for 
events, social media and PR/media efforts and give you specific marketing tools for easy execution. 
Pick and choose those that help you achieve your goals. For example, if you are looking for low 
costs ways to promote screening, you can consider using the Web banner provided in the Marketing 
Kit. Integrating this onto your site is an inexpensive, easy way to show solidarity with the efforts 
nationwide. Many of the tools can also be shared via social media to leverage existing relationships 
at low cost. Another option is sending a reminder postcard to your mailing list – a more time 
consuming and expensive option. Either way, what you select should be targeted and budget 
appropriate.

EXECUTIoN: Identify a contact person in your organization who will be responsible for 
coordinating your awareness activities. This individual should also be prepared to respond to 
public and press inquiries about your efforts, particularly during March, National Colorectal Cancer 
Awareness Month. This person should be prepared to also maintain any social media channels that 
will be utilized during your efforts, such as a Twitter feed or a Facebook page. Another option is to 
identify a qualified spokesperson and ensure that he/she has the necessary information to discuss 
your activities with journalists and the public and is prepared to deliver the critical message that 
colorectal cancer is largely preventable by getting screened. Having one person or department 
coordinating efforts as well as appointing or identifying a lead person to manage social media 
(Twitter, Facebook, blogs etc.), helps ensure consistent messaging.

http://nccrt.org/about/public-education/evaluation-toolkit/
http://nccrt.org/about/public-education/evaluation-toolkit/
http://nccrt.org/about/public-education/evaluation-toolkit/
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ABoUT MARCH, NATIoNAL 
CoLoRECTAL CANCER 
AWARENEss MoNTH
A key resource in your awareness efforts is targeting March as National Colorectal Cancer 
Awareness month.  

GoAL: The goal of National Colorectal Cancer Awareness Month is to raise awareness about 
the importance of screening in order to prevent colorectal cancer, the nation’s third-leading cause of 
cancer death in both men and women. 

WHo: Any organization or individual can participate in National Colorectal Cancer Awareness
Month – from the largest organization that can host media events, conduct mass mailings, and run 
paid advertising, to the individual health care professional who wears the Blue Star pin. (The Blue
Star will be further explained later in this kit). This kit will provide ideas for everyone.

WHEN: Each year, March is designated as National Colorectal Cancer Awareness Month.
Organizations around the nation recognize this month as an exceptional opportunity for educating 
communities about the disease – including prevention, early detection, and treatment options.

WHAT & WHERE: Awareness-building activities occur nationwide. Previous campaigns have 
included media events, media tours, road races, Dress in Blue day, the Screen for Life campaign, visits 
from the Super Colon, Blue Star pin distribution, awareness campaigns, social media efforts and 
many more.

WHy: An NCCRT media analysis revealed that March, National CRC Awareness Month, provided 
heightened opportunities to secure media coverage about colorectal cancer. Take advantage of 
this opportunity! Continued efforts to build awareness about the importance of colorectal cancer 
screening is critical to advancing our common cause, as well as a way to further increase awareness 
that this disease is largely preventable.

Colorectal cancer is preventable, treatable and beatable. It is one of only a few cancers that can 
be prevented through regular screening, and if colorectal cancer is found and treated at its earliest 
stage, the five-year survival rate is 90 percent. Building awareness is an important part of helping 
to increase screening and decrease mortality rates. It will take all of us, working together, to make 
significant progress against this preventable, but all too often fatal disease.
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ABoUT THE BLUE sTAR: 
A UNIVERsAL MEssAGE
Another tool in your awareness efforts is the Blue Star. Introduced on April 1, 2004, by the National
Colorectal Cancer Roundtable (NCCRT), the Blue Star symbol represents unification across groups 
and individuals engaged in the fight against colorectal cancer. It is important to note that the Blue
Star is not meant to replace any organization’s logo, but rather complement it.

The Blue Star has already been adopted by nearly all of the major groups in the colorectal cancer 
community, symbolizing their shared effort in the battle to prevent colorectal cancer deaths. The 
star represents the eternal memory of the people whose lives have been lost to the disease and 
the shining hope for a future free of colorectal cancer. The star, merged with a ribbon to represent 
increased awareness, assumes a human shape.

GoAL: The Blue Star raises awareness about preventing and treating colorectal cancer, the 
nation’s third-leading cause of cancer death in both men and women. The NCCRT encourages 
organizations to incorporate the Blue Star and the universal message that “colorectal cancer is 
preventable, treatable and beatable” into their communications and awareness efforts.

WHo: Any organization or individual

WHEN: During March, National Colorectal Cancer Awareness Month or throughout the year

WHAT & WHERE: Health-conscious groups around the country can use the Blue Star just 
about anywhere: on websites, brochures, pins, T-shirts, hats, Facebook pages and other forms of 
communication – all to show their commitment to beating colorectal cancer.

WHy: The Blue Star helps unify and magnify our individual efforts. Think of it as a way to brand 
our message about screening.  Use of the Blue Star by member organizations and individuals 
nationwide is critical to show support for our common cause, as well as to further increase 
awareness of colorectal cancer as a largely preventable disease. Colorectal cancer is preventable, 
treatable and beatable. It is one of only a few cancers that can be prevented through regular 
screening. In addition, if colorectal cancer is found and treated at its earliest stage, the five-year 
survival rate is 90 percent. Building awareness is an important part of increasing screening rates 
and decreasing mortality rates. It will take all of us, working together, to make significant progress 
against this preventable, but all too often fatal disease.

Individuals and organizations interested in using the Blue Star in their colorectal cancer activities can
download artwork free of charge at http://nccrt.org/about/bluestar/

http://nccrt.org/about/bluestar/
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BLUE sTAR GUIdELINEs: Staff members or graphic designers using the Blue Star 
symbol should be aware of guidelines developed to provide usage standards for the Blue Star symbol 
for colorectal cancer. Because the Blue Star is the fundamental element of all colorectal cancer 
awareness efforts, these standards ensure that the Star remains consistent in its appearance and 
effectiveness wherever and however it is displayed. Standard use heightens its impact!

The style guide and logos may be downloaded from the NCCRT website at: 
http://nccrt.org/about/bluestar/.
While this document contains guidance for most basic applications of the Blue Star symbol, it cannot 
anticipate all possible usages. If you have any questions about using the Blue Star or would like more 
information, please visit www.nccrt.org.

BLUE sTAR PIN BULK PURCHAsEs:
Pennington Promotions offers NCCRT members a bulk purchase service. For bulk orders, please
contact:

Pennington Promotions Inc.
Mark Weiner – owner, 201-833-8805/fax: 201-837-1241, mark49@optonline.net
NCCRT Members have the option of faxing their orders to Pennington Promotions at 201-837-1241 
or e-mailing their orders to
mark49@optonline.net.
For current pricing, visit: http://nccrt.org/about/public-education/bluestar-bulk-pin-program/

sMALL QUANTITIEs oF BLUE sTAR PIN PURCHAsEs: 
To order smaller quantities of the Blue Star pin, please contact :

•   American Cancer society – 1-800-ACS-2345 (1-800-227-2345)

•   Colon Cancer Alliance – 1-877-422-2030 or via http://ccalliance.myshopify.com/collections/
accessories

•   Fight Colorectal Cancer – www.fightcolorectalcancer.org

http://nccrt.org/about/bluestar/.
http://www.nccrt.org
mailto:mark49@optonline.net
mailto:mark49@optonline.net
http://nccrt.org/about/public-education/bluestar-bulk-pin-program/
http://ccalliance.myshopify.com/collections/accessories
http://ccalliance.myshopify.com/collections/accessories
www.fightcolorectalcancer.org


PREVENTABLE
TREATABLE BEATABLE

FiFTy oR oLdER?  
GET scREENEd FoR 
coLoN cANcER.

10

ABoUT THE FAMILy PLZ! CAMPAIGN
GoAL: Another resource in your awareness efforts is the Family PLZ! campaign. The goal of the 
campaign is to encourage young people to start talking to family members about their family history 
of colorectal cancer or polyp, spur young people to take the action step of “Searching and Sharing 
their family’s health history, “ and reiterate the message that colorectal cancer screening begins at 50 
for those without a family history. 

WHo: These materials are free and available for Roundtable members to use. The Mayo Clinic, 
the NCCRT, Colon Cancer Alliance, ACS, the Art Center College of Design in Pasadena and other 
partners challenged high level art students to develop a campaign that leverages family members as 
agents of change.

The campaign itself targets ages 18 to 45, with a message about understanding family health history, 
with the goal of increased screening adherence.

WHEN: We invite all Roundtable members to take advantage of Family PLZ! materials during 
their March activities – or whenever most complements their programs.

WHAT & WHERE: Numerous tools – from posters to banner ads -- are available at familyplz.
org. Not only can you link to and share this website, but you can also download materials that can 
be personalized with your organization’s logo for free. In addition, the campaign includes some 
engaging interactive tools that can tap into social networking, including a Facebook application; a 
Twitter feed and animated videos.

WHy: The Family PLZ! Campaign emerged out of a partnership formed to develop a mixed media 
campaign that filled a gap in communications tools around family to family and patient to physician 
conversations about colorectal cancer. While all family health history is important, colorectal cancer 
presents special challenges, because a person needs to know not just their family health history of 
the disease, but also their family history of colon polyps. People who have a parent, sibling, or child 
with colon cancer or colon polyps are at increased risk for the disease. The campaign seeks to raise 
awareness of the importance of knowing your family history of colon cancer or polyps, and sharing 
that history with your doctor. We also have a slide set that can walk you through how to use the 
Family PLZ! campaign.

http://familyplz.org/
http://familyplz.org/
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EVENT ANd ACTIVITy IdEAs FoR 
CoLoRECTAL CANCER AWARENEss 
MoNTH -- ANd yEAR RoUNd
The National Colorectal Cancer Roundtable (NCCRT) offers the following suggestions for ways you 
can promote colorectal cancer awareness in March and throughout the year. Be creative – modify 
these ideas, or combine them with your own to create the best possible event to achieve your goals. 
And share your ideas and examples with us – we would love to hear what organizations are doing. 
Drop a line to nccrt@cancer.org to share your work.

ENGAGE yoUR CoMMUNITy:
•   Use a grassroots approach by asking staff members or board members to host face-to-

face events. Invite people to an informal gathering to talk about their experiences. Patients can 
come together to meet and casually interact with physicians and each other.

•   Contact large local retailers. Many will have 
community service budgets to work with and could 
potentially host an event or underwrite one of your 
activities. In-store signage, brochure distribution, 
or donation solicitation is often easier to do on a 
local level once you build a relationship with local 
businesses. For example, CVS Pharmacy’s Raising 
Awareness of Colon Cancer effort was recently 
recognized for their educational strategy. The 
unique collaboration took advantage of the various 
touch points that CVS Caremark has with millions 
of individuals both locally in South Carolina and through their nationwide Web presence to 
educate the public about colon cancer and the importance of screening. The Blue Star was 
displayed prominently on the company’s website, on printed receipts, and on pins worn by 
employees.

•   Coordinate a free “meet and greet” with doctors/professionals. Organize doctors and/ 
or professionals at local gathering places to meet the community and answer questions. The 
Roundtable has some excellent resources for physician education materials that you can share. 
http://nccrt.org/about/provider-education/crc-clinician-guide/

•   Organize a weekly lecture series during March. Recruit an expert (i.e. physician) to 
speak about colorectal cancer and screening test options. Free event listings are available 
through most local papers and websites. Be sure to get your events included. The Roundtable 
has a ready-made slide set that you can use: http://nccrt.org/wp-content/uploads/

CRCToolboxSlideSet_2009.pdf

mailto:nccrt@cancer.org
http://nccrt.org/about/provider-education/crc
http://nccrt.org/wp-content/uploads/CRCToolboxSlideSet_2009.pdf
http://nccrt.org/wp-content/uploads/CRCToolboxSlideSet_2009.pdf
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•   Leverage social media, and dive in if you haven’t already. Social media tools such as 
Facebook and Twitter are easy ways to engage your community. Like the Blue Star Facebook page 
or visit familyplz.org for existing Facebook and Twitter efforts.  You can also create your own. 

For instance,the American Cancer Society Eastern Division was 
recognized for its attention- grabbing strategy, “Tag2Nag” 
Facebook campaign. The campaign will allow Facebook users 
to encourage their friends and family to get recommended 
colon cancer screenings by tagging them in images that feature 
prevention messaging. Also, Facebook and Twitter can help 
you find other organizations in your community focused on the 
same cause.

•   Distribute colorectal cancer Blue Star pins, hats, and other items that encourage 
recognition. Ask your coworkers and volunteers to wear these items. See page 9 for information 
about ordering items.

•   Reach out to your local political representatives, such as the mayor, governor, senators, 
assembly members, etc. Ask them to issue a “March is National Colorectal Cancer Awareness 
Month” proclamation and turn the signing into a media event. You can also ask them to send a 
letter to other political figures to attend your events. Consider asking them to include an article 
about the month in their constituent newsletters or on their websites.

•   Reach out to community-based employers or organizations that have a large employee or 
membership base, such as local businesses, health care providers, or universities/schools. Offer to 
deliver a presentation or ask if you can distribute materials in highly-trafficked areas, such as staff 
or member meetings. Ask them to include information about CRC awareness in their outreach 
activities, including mailings, invoices, payment statements and newsletters, etc. Ask them to add 
the awareness banner to their website. 

    The Jay Monahan Center for Gastrointestinal Health at New York-
Presbyterian Hospital /Weill Cornell Medical Center launched a 
collaborative “Make That Call” campaign in New York City that 
was recognized for its ability to spread awareness. The campaign 
boiled down the screening message to a very tangible action 
step – for all New Yorkers 50 and older to Make That Call to 
their doctors to schedule a colon cancer screening test. As part 
of the Make That Call campaign, the center collaborated with 
area businesses and organizations to help increase colon cancer 
awareness and screening. The campaign included interactive print 
public service announcements (PSAs), outdoor digital billboards, 
and television and online broadcast PSAs featuring Katie Couric 
and Dr. Travis Stork from CBS’ The Doctors.

Call your doctor today. Or, for more information on colon cancer,  
visit www.MakeThatCall.org

Two-thirds of New Yorkers 50 or older  
have had their colonoscopies…  

HOW ABOUT YOU?
Call your doctor today to make your 
colon cancer screening appointment. 

IT’S YOUR CALL.  
And it could save your life.

Make That Call
For Colon Cancer Screening

Scan with your smartphone 
for more information!

Make the Call collaborators included Katie Couric, WCBS, New York City Department of Health and Mental Hygiene, Citywide Colon Cancer 
Control Coalition (C5), New York City Health and Hospitals Corporation, American Cancer Society, Colon Cancer Alliance, Colon Cancer 
Challenge Foundation, and Prevent Cancer Foundation, as well as the New York Public Library, Brooklyn Public Library, and Queens Library with 
over 200 library branches in all five boroughs; Duane Reade with over 200 stores in all five boroughs; New York Health & Racquet Club; Talbots; 
Juva Spa; and other participating businesses and organizations.

familyplz.org


PREVENTABLE
TREATABLE BEATABLE

FiFTy oR oLdER?  
GET scREENEd FoR 
coLoN cANcER.

13

•   Work with civic groups, nonprofit organizations, religious organizations, civil rights 
groups, women’s groups, patient advocacy groups, etc. to reach their membership. Attend 
meetings, offer to make presentations, and provide articles or colorectal cancer fact sheets for 
their members.

ENGAGE yoUR oWN CoNsTITUENTs:
•   Distribute colorectal cancer Blue Star symbol pins, hats, and other items that encourage 

recognition.

•   Reach out to your members by keeping them updated on your outreach activities. This will help 
you build a sense of belonging and loyalty that can translate to any number of things, such as 
donations or volunteering.

•   Use traditional vehicles for communications, such as member newsletters, websites, direct 
mailings, etc.

•   Expand communications to include email and Web-based services. For example, you can 
email constituents and direct them to a specific section of your website. This can be a measurable 
way to gauge effectiveness and interest if you have site-tracking mechanisms in place.

•   Update social media platforms to let your followers know what you’re doing and see how fast 
messaging can spread in the digital world.

SUPPORT PATIENTS/SURVIVORS:
•   Contact medical and health professionals in your community who are concerned about 

colorectal cancer and request that they include the Blue Star in their materials or distribute patient 
fact sheets at their facilities. The Center for Colon Cancer Research at the University of South 
Carolina was recognized for their Photo Book, which captured their March 2011 Blue is the New 
Black campaign. The campaign was designed to make 
colon cancer prevention fashionable. They enlisted 
cancer champions – cancer survivors, family members, 
doctors, scientists, government leaders, business 
owners, and executives – to help start a public 
dialogue and shed light on the fact that people are 
embarrassed or afraid to talk about colorectal cancer. 
Working with a team of experts, including fashion 
designer Carmen Marc Valvo and celebrity stylist Laura 
Schuffman, the champions were adorned from head 
to toe in the latest blue star trends, photographed, 
and featured in a Blue Star Trends photo book.



PREVENTABLE
TREATABLE BEATABLE

FiFTy oR oLdER?  
GET scREENEd FoR 
coLoN cANcER.

14

•   Hold a survivor party for former patients and their families. In a non-hospital setting, 
perhaps at a restaurant, provide a venue for survivors to discuss their needs and experiences. Share 
both the challenges and the joys. If your guests are comfortable with media coverage, invite the 
media. Invite patients and survivors to share their story on your social networking website. Stories 
will help build a community among your followers.

•   Put the spotlight on survivors doing amazing 
things in your community. For instance, Bob Baker, 
a colorectal cancer survivor and a past vice president of 
UOAA, was recognized for his inspirational strategy – a 
three-month, 4,000-mile bicycle ride, supported by the 
United Ostomy Association of America (UOAA), across 
the northern tier of the United States. He and two other 
cyclists spread the message of hope, inspiration, and 
education about living with an ostomy.

LEVERAGE EXIsTING oPPoRTUNITIEs:
•   Look for events that other organizations might already be hosting that you could be a 

part of, eliminating the need for you to host your own event. Check out health fairs, road races, 
street fairs, farmers’ markets, etc. Use social media to learn about these events and share with 

others. The Colon Cancer STARS organization was 
awarded a Blue Star Challenge award for its inspiring, 
interactive visual display of the Blue Star at a Rotary Club 
race for colorectal cancer awareness in Mercer Island, 
Washington. The organization, which is made up of 
volunteers and survivors, focuses on support, awareness, 
resources, and screening for colon cancer prevention. 
The group painted a huge blue star on the grass and 
invited passersby to sign little flags that they then put 
in the star, helping to get the public’s attention, raise 
awareness about screening and celebrate survivorship.

•   Have materials that re-enforce screening messages ready to go, if the news media starts to 
cover colon cancer.  An NCCRT Media audit found that media stories about colorectal cancer spike 
at certain times, such as when there is a research break or if a celebrity announces they’ve been 
diagnosed with colorectal cancer.  This is a great opportunity to follow up with reporters to make 
sure their stories include messages about getting screened.
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MARKETING TooLs
There are a number of marketing tools available on the NCCRT website that can help you make an 
impact during National Colorectal Cancer Awareness Month and year-round.

Additionally, the following materials were developed to facilitate outreach efforts, while keeping 
production costs down. Materials are two-color, and are standard sizes. There is also room to 
customize each piece with your organization’s logo and contact information. The artwork for these 
templates can be found at www.nccrt.org or accessed by clicking on each item from the list below.

   Blue Star artwork – The official blue star artwork can be used on almost anything and the 
possibilities are endless

•   Postcard – Standard size for mailing to key audiences

•   Blue Star Pin Card Template – Sample card to attach to Blue Star pins to ensure people receiving 
the pin also receive the screening message

•   Print Ad (Vertical and Horizontal) – A print ad for submission to local media

•   15-second Radio Public Service Announcement – Short ad script for use on the radio

•   Proclamation Request Letter Template – Sample proclamation request letter that can be 
customized and sent to your local public official

•   National Colorectal Cancer Awareness Month Article – Created for inclusion in your existing 
newsletter, direct-mail campaign, and/or on your website

•   National Colorectal Cancer Awareness Month Article Targeted Toward an African 
American Audience – Article with messages geared toward this high-risk group

•   National Colorectal Cancer Awareness Month Letter to the Editor – Sample letter to the 
editor that can be sent to your local newspaper

•   direct-Mail Premium – A cost-effective decal or refrigerator magnet to include in direct mailings 
or to distribute as a promotional giveaway at events

•   PowerPoint Template – A standard PowerPoint presentation shell for making presentations on 
colorectal cancer awareness

•   Web Banner (Vertical and Horizontal) – An online banner to post on your website and link to 
www.nccrt.org; forward the banner to constituents, board members, and professional contacts, 
asking for them to post on their sites

• Press Release Template – Sample press release to announce your event

www.nccrt.org
http://nccrt.org/about/bluestar/
http://nccrt.org/wp-content/uploads/Postcard.pdf
http://nccrt.org/wp-content/uploads/BluePin-Card.pdf
http://nccrt.org/wp-content/uploads/PSAVertical.pdf
http://nccrt.org/wp-content/uploads/PSAHorizontal.pdf
http://nccrt.org/wp-content/uploads/Radio-PSA.pdf
http://nccrt.org/wp-content/uploads/Proclamation.pdf
http://nccrt.org/wp-content/uploads/Article.pdf
http://nccrt.org/wp-content/uploads/Article_AA.pdf
http://nccrt.org/wp-content/uploads/Article_AA.pdf
http://nccrt.org/wp-content/uploads/letter-to-Editor.pdf
http://nccrt.org/wp-content/uploads/Direct-Mail-Magnet-w_bleed.pdf
http://nccrt.org/wp-content/uploads/Powerpoint-Template.jpg
http://nccrt.org/wp-content/uploads/Web-Banner-2.pdf
http://nccrt.org/wp-content/uploads/Web-Banner.pdf
www.nccrt.org
http://nccrt.org/about/public-education/bluestar-artwork/
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CLICK oN EACH TEMPLATE To ACCEss ARTWoRK

Talk with your doctor about getting screened for 
colon cancer.
Did you know simply aging can make you more at risk for 
developing colon cancer and that early stage colon cancer 
doesn’t usually cause symptoms?  But there are steps you can 
take to reduce your risk for the disease.

PREVENTABLE: Colon cancer screening can prevent colorectal 
cancer before it starts by finding and removing hidden growths 
(called “polyps”). Ask your doctor about the right screening plan 
for you. Help reduce your risk by getting a screening test, not 
smoking, maintaining a healthy weight, exercising, eating less 
red meat, and consuming alcohol in moderation, if at all.

TREATABLE AND BEATABLE: Found in its early stages, 
colorectal cancer is highly treatable.  Once you turn 50 it is 
important that you talk to your doctor about getting screened 
regularly for colon cancer.  

Talk to your doctor sooner if you have a family history of the disease, 
symptoms, or other condition that puts you at increased risk.

For more information, visit our website at 
(Insert Org Website Here) or call (Insert Org Phone # Here).

(Insert Org Logo Here)

This message is brought to you by (Insert Org Name Here) and the National Colorectal 
Cancer Roundtable, a coalition of organizations dedicated to colorectal cancer control.

PREVENTABLE

BEATABLETREATABLE

FiFTy oR oLdER?  
GET scREENEd FoR 
coLoN cANcER. 

POSTCARD

PREVENTABLE

T R E ATA B L E B E ATA B L E
FIFTY OR OLDER?  
GET SCREENED FOR 
COLON CANCER. 

MAGNET

PREVENTABLE

TREATABLE BEATABLE
Talk with your doctor about getting screened.

Did you know simply aging can make you more at risk for developing colon cancer 
and that early stage colon cancer doesn’t usually cause symptoms? But there are 
steps you can take to reduce your risk for the disease.

COLORECTAL CANCER IS:

PREVENTABLE: Colorectal cancer is one of only a few cancers that can be 
prevented because colorectal cancer screening allows doctors to find and remove 
hidden growths (called “polyps”) before they become cancer. Removing polyps 
can prevent cancer altogether.   Ask your doctor about the right screening plan for 
you. Help reduce your risk by getting a screening test, not smoking, maintaining 
a healthy weight, exercising, eating less red meat, and consuming alcohol in 
moderation, if at all.

TREATABLE AND BEATABLE: Found in its early stages, colorectal cancer is highly 
treatable. Once you turn 50 it is important that you talk to your doctor about 
getting screened regularly for colon cancer.  

Talk to your doctor sooner if you have a family history of the disease, symptoms, or 
other condition that puts you at increased risk.

Call (Insert Org phone number) or visit (Insert Org Website) for more information.

(Insert Org Logo Here)

This message is brought to you by (Insert Org Name Here) and the National Colorectal Cancer Roundtable, 
a coalition of organizations dedicated to colorectal cancer control.

FIFTy OR OLDER?  
GET SCREENED FOR 
COLON CANCER. 

PSA AD-VERTICAL

PREVENTABLE

TREATABLE BEATABLE
Talk with your doctor about getting screened.

COLORECTAL CANCER IS: 

PREVENTABLE: Finding and removing hidden growths 
(called “polyps”) through the use of screening tests 
can prevent colorectal cancer before it starts. Ask 
your doctor about the right screening plan for you. 
Help reduce your risk by getting a screening test, not 
smoking, maintaining a healthy weight, exercising, 
eating less red meat, and consuming alcohol in 
moderation, if at all.

TREATABLE AND BEATABLE: Found in its early stages, 
colorectal cancer can be cured. Early colorectal cancer may 
have no symptoms, so talk to your doctor about screening.  

Call (Insert Org phone number) or visit (Insert Org Web 
site) for more information.

(Insert Org Logo Here)

This message is brought to you by (Insert Org Name Here) and the National Colorectal Cancer Roundtable, a coalition of organizations dedicated to colorectal cancer control.

FIFTY OR OLDER?  
GET SCREENED FOR 
COLON CANCER. 

PSA AD-HORIZONTAL

FiFty or older?  
Get screened For 
colon cancer. 

talk with your doctor about getting screened.

Wear the Blue Star pin to help raise awareness that colorectal 
cancer is preventable, treatable and beatable. The Blue Star 
represents the eternal memory of the people whose lives have 
been lost to the disease and the shining hope for a future free of 
colorectal cancer. 

Simply aging can make you more at risk for developing colon 
cancer, and early stage colon cancer doesn’t usually cause 
symptoms.  But there are steps you can take to reduce your risk 
for the disease.

Once you turn 50 it is important that you talk to your doctor 
about getting screened regularly for colon cancer.  

Talk to your doctor sooner if you have a family history of the 
disease, symptoms, or other 

condition that puts you at increased risk. Call (Insert Org phone 
number) or visit (Insert Org Website) for more information.

(Insert Org Logo Here)

This message is brought to you by (Insert Org Name Here) and the National Colorectal 
Cancer Roundtable, a coalition of organizations dedicated to colorectal cancer control.

BLUE-PIN CARD

Dear  [Official’s Name]
 [Title] 
 [Address]     

NATIONAL COLORECTAL CANCER AWARENESS MONTH: MARCH 

On behalf of [Organization], we urge your support in proclaiming March as Colorectal Cancer 
Awareness Month in [city/state]. 

As you may know, colorectal cancer is one of only a few cancers that can be prevented because 
colorectal cancer screening allows doctors to find and remove hidden growths (called “polyps”) before 
they become cancer. Removing polyps can prevent cancer altogether.  Yet colorectal cancer remains the 
third-leading cause of cancer death in both men and women in the United States. Each year, tens of 
thousands of lives are lost to this disease. 

Despite these staggering statistics, colorectal cancer is one of the most preventable, treatable, and 
beatable forms of cancer, especially when it is caught early. Wider use of proven screening tests could 
save more than half of these lives.

During March, we ask you to help our [state/city/community] fight this disease by proclaiming March 
as Colorectal Cancer Awareness Month and encouraging your residents to help reduce the number of 
lives lost to colorectal cancer. Simply aging can make you more at risk for developing colon cancer, and 
early stage colon cancer doesn’t usually cause symptoms.  But there are steps you can take to reduce 
your risk for the disease.

•  Once you turn 50 it is important that you talk to your doctor about getting screened regularly for 
colon cancer. 

•  Talk to your doctor sooner if you have a family history of the disease, symptoms, or other condition 
that puts you at increased risk.

•  Take the time to learn the facts about colorectal cancer. Visit [insert organization website] or www.
NCCRT.org for information and links to resources.

•  Talk to your friends and family about the importance of getting screened for colorectal cancer 
starting at age 50 and other ways to reduce the risk of the disease, such as not smoking, 
maintaining a healthy weight, exercising, eating less red meat, and consuming alcohol in 
moderation or not at all. You can help save lives.

•  Wear the Blue Star, which represents the eternal memory of those whose lives have been lost to 
colorectal cancer and the shining hope for a future free of the disease.  Contact groups like the 
Colon Cancer Alliance, Fight Colorectal Cancer or the American Cancer Society to get Blue Star pins 
and show your support.  

•  Each time you see the Blue Star, remember and share the facts – colorectal cancer is preventable, 
treatable and beatable.

Thank you for considering this lifesaving request. We look forward to hearing from you.

[Signed]

PROCLAMATION LETTER

http://nccrt.org/wp-content/uploads/Postcard.pdf
http://nccrt.org/wp-content/uploads/Direct-Mail-Magnet-w_bleed.pdf
http://nccrt.org/wp-content/uploads/PSAVertical.pdf
http://nccrt.org/wp-content/uploads/PSAHorizontal.pdf
http://nccrt.org/wp-content/uploads/BluePin-Card.pdf
http://nccrt.org/wp-content/uploads/Proclamation.pdf
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National Colorectal Cancer Awareness Month
We are making progress in the war against colorectal cancer. Death rates from the disease have been 
dropping since the early 1990s, and incidence rates have been declining steadily over the past decade 
in both men and women. These are great strides that can be attributed to prevention and early 
detection through screening and increasingly effective treatment.

However, there is still more to be done. 

Many people do not realize that simply aging can make you more at risk for developing colon cancer 
and that early colon cancer usually doesn’t cause symptoms.  But there are steps you can take to 
reduce your risk for the disease.

Colorectal cancer is one of only a few cancers that can be prevented because colorectal cancer 
screening allows doctors to find and remove hidden growths (called “polyps”) before they become 
cancer. Removing polyps can prevent cancer altogether.

In fact, researchers believe that half of colorectal cancer deaths could potentially be prevented if 
everyone age 50 and older received recommended screenings.*

[Insert organization name] supports National Colorectal Cancer Awareness Month every March. So 
what can you do to make a difference?

•   Once you turn 50 it is important that you talk to your doctor about getting screened regularly for 
colon cancer. 

•    Talk to your doctor sooner if you have a family history of the disease, symptoms, or other condition 
that puts you at increased risk.

•   Take the time to learn the facts about colorectal cancer. Visit [insert organization website] or www.
NCCRT.org for information and links to resources.

•   Talk to your friends and family about the importance of getting screened for colorectal cancer 
starting at age 50 and other ways to help prevent the disease, like not smoking, maintaining a 
healthy weight, exercising, eating less red meat, and consuming alcohol in moderation or not at all. 
You can help save lives.

•   Wear the Blue Star, which represents the eternal memory of those whose lives have been lost to 
colorectal cancer and the shining hope for a future free of the disease.  Contact groups like the 
Colon Cancer Alliance, Fight Colorectal Cancer or the American Cancer Society to get Blue Star pins 
and show your support.

•   Each time you see the Blue Star, remember and share the facts – colorectal cancer is preventable, 
treatable and beatable.

As a member of the National Colorectal Cancer Roundtable, [insert organization name] is joining more 
than 60 other public, private, and voluntary organizations to raise awareness about colorectal cancer 
prevention, and help educate people that colorectal cancer is preventable, treatable, and beatable.

For more information, visit us at (insert your website address here) or visit the National Colorectal 
Cancer Roundtable at www.NCCRT.org.

* Colditz G., Atwood K., Emmons K., et al, For the Risk Index Working Group, Harvard Center for Cancer Prevention. Harvard Report on Cancer Prevention
Volume 4: Harvard Cancer Risk Index. Cancer Causes Control. 2000;11(6):477-488.

FiFty or older?  
Get sCreeNed For 
ColoN CANCer. 

NATIONAL COLORECTAL CANCER AWARENESS 
MONTH ARTICLE

National Colorectal Cancer Awareness Month
We are making progress in the war against colorectal cancer. Death rates from the disease have been 
dropping since the early 1990s, and incidence rates have been declining steadily over the past decade 
in both men and women. These are great strides that can be attributed to prevention and early 
detection through screening and increasingly effective treatment.

However, there is still more to be done. 

Many people do not realize that simply aging can make you more at risk for developing colon cancer 
and that early colon cancer usually doesn’t cause symptoms.  But there are steps you can take to 
reduce your risk for the disease.

Colorectal cancer is one of only a few cancers that can be prevented because colorectal cancer 
screening allows doctors to find and remove hidden growths (called “polyps”) before they become 
cancer. Removing polyps can prevent cancer altogether.

In fact, researchers believe that half of colorectal cancer deaths could potentially be prevented if 
everyone age 50 and older received recommended screenings.*

[Insert organization name] supports National Colorectal Cancer Awareness Month every March. So 
what can you do to make a difference?

•   Once you turn 50 it is important that you talk to your doctor about getting screened regularly for 
colon cancer. 

•    Talk to your doctor sooner if you have a family history of the disease, symptoms, or other condition 
that puts you at increased risk.

•   Take the time to learn the facts about colorectal cancer. Visit [insert organization website] or www.
NCCRT.org for information and links to resources.

•   Talk to your friends and family about the importance of getting screened for colorectal cancer 
starting at age 50 and other ways to help prevent the disease, like not smoking, maintaining a 
healthy weight, exercising, eating less red meat, and consuming alcohol in moderation or not at all. 
You can help save lives.

•   Wear the Blue Star, which represents the eternal memory of those whose lives have been lost to 
colorectal cancer and the shining hope for a future free of the disease.  Contact groups like the 
Colon Cancer Alliance, Fight Colorectal Cancer or the American Cancer Society to get Blue Star pins 
and show your support.

•   Each time you see the Blue Star, remember and share the facts – colorectal cancer is preventable, 
treatable and beatable.

As a member of the National Colorectal Cancer Roundtable, [insert organization name] is joining more 
than 60 other public, private, and voluntary organizations to raise awareness about colorectal cancer 
prevention, and help educate people that colorectal cancer is preventable, treatable, and beatable.

For more information, visit us at (insert your website address here) or visit the National Colorectal 
Cancer Roundtable at www.NCCRT.org.

* Colditz G., Atwood K., Emmons K., et al, For the Risk Index Working Group, Harvard Center for Cancer Prevention. Harvard Report on Cancer Prevention
Volume 4: Harvard Cancer Risk Index. Cancer Causes Control. 2000;11(6):477-488.
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NATIONAL COLORECTAL CANCER AWARENESS 
MONTH ARTICLE (MESSAGE FOR AFRICAN 
AMERICAN)

NATIONAL COLORECTAL CANCER AWARENESS MONTH

Dear Editor,

America is making progress in the fight against colorectal cancer. However, it still remains 
the third leading cause of cancer death in both men and women in the United States.

Many people do not realize that simply aging can put you at higher risk for developing 
colon cancer and that early stage colon cancer doesn’t usually cause symptoms.  But there 
are steps you can take to reduce your risk for the disease.

Colorectal cancer is one of only a few cancers that can be prevented because colorectal 
cancer screening allows doctors to find and remove hidden growths (called “polyps”) 
before they become cancer. Removing polyps can prevent cancer altogether.

Colon cancer screening tests can also detect cancer at an earlier, more treatable stage. 
Unfortunately, nearly half of all Americans are not getting the recommended screenings 
they need. Many deaths expected from colorectal cancer this year could be avoided with 
wider use of proven screening tests.

Screening saves lives. During National Colorectal Cancer Awareness Month this March, I 
hope members of our community will become more aware of the need to get screened 
for colorectal cancer.   Once you turn 50 it is important that you talk to your doctor about 
getting screened regularly for colon cancer. 

Talk to your doctor sooner if you have a family history of the disease, symptoms, or other 
condition that puts you at increased risk. 

I urge our community to join me in proudly wearing the Blue Star symbol this March and 
year round as a reminder to everyone about the importance of getting screened, starting at 
age 50. The Blue Star represents the eternal memory of people whose lives have been lost 
to colorectal cancer and the hope for a future free of the disease.  Contact groups like the 
Colon Cancer Alliance, Fight Colorectal Cancer or the American Cancer Society to get Blue 
Star pins and show your support.  Each time you see the Blue Star, remember and share the 
facts – colorectal cancer is preventable, treatable and beatable.

For more information, visit (insert your website address here) or www.NCCRT.org.

Sincerely,
Your name

FIFTy OR OLdER?  
GET SCREENEd FOR 
COLON CANCER. 

LETTER TO THE EDITOR
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COLON CANCER. 

RADIO PSA

15-second Radio PSA

Many people do not realize that simply aging can make you more at risk for developing 
colon cancer and that early stage colon cancer doesn’t usually cause symptoms.  But 
getting screened can actually prevent the disease, or find it early when it is highly 
treatable.. Get screened for colon cancer starting at age 50.

To learn more, go to [Insert org name] at [Insert org website]. That’s [Insert org website].

FIFTY OR OLDER?  
GET SCREENED FOR 
COLON CANCER. 

POWER POINT SLIDE TEMPLATE

http://nccrt.org/wp-content/uploads/Article.pdf
http://nccrt.org/wp-content/uploads/Article_AA.pdf
http://nccrt.org/wp-content/uploads/letter-to-Editor.pdf
http://nccrt.org/wp-content/uploads/Web-Banner.pdf
http://nccrt.org/wp-content/uploads/Web-Banner-2.pdf
http://nccrt.org/wp-content/uploads/Radio-PSA.pdf
http://nccrt.org/wp-content/uploads/Powerpoint-Template.jpg
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FAMILy PLZ! MATERIALs 
We are also offering a new set of marketing tools specific to the NCCRT’s Family PLZ! campaign. 
The Family PLZ! campaign gives you and your organization the tools necessary to reach out to a younger 
generation. Traditionally, our efforts have focused on reaching those 50 and older, but searching and 
sharing your family health history is important for all ages, and this campaign targets those 18 to 45 
years of age. We want future generations to understand their risks and the steps they need to take to 
lower their risk of developing this disease. We want them to understand that colorectal cancer can be 
preventable, treatable and beatable, and talking to your family is a big part of this.

The Family PLZ! campaign invites audiences to search and share their family health history, since helping 
individuals understand the importance of their family health history is key to prevention.

These materials can also be found on www.familyplz.org and are meant to support production of 
traditional hard copy materials, as well as a social media-based campaign.

The following materials and resources were developed to facilitate outreach efforts.

•   Artwork of Family PLZ! logo and tagline – Downloadable images and text can be shared and 
incorporated in your own materials.

•   Bus shelter – A creative display promotes the Family PLZ! campaign, along with its message about 
the importance of searching and sharing your family health history. This piece can be used to draw 
attention to the campaign at a large public event.

•   Posters – Posters promote the Family PLZ! campaign along with its message about the importance of 
searching and sharing your family health history. Posters can be displayed in doctor’s offices, waiting 
rooms, churches, schools and public events.

•   Palm Card – Similar to the size of a business card, this helps you share top of mind messages quickly. 
These can be distributed everywhere from doctors’ offices to road races.

•   Web button ads – An online ad to post on your website and link to www.familyplz.org

•   Facebook Application: Conversation Starter – An interactive tool that walks users through a 
conversation about family health history and colorectal cancer

•   Animated videos – Four animated vignettes featuring sample conversations between loved ones 
discussing colorectal cancer

•   Twitter – A social media channel for sharing news and fun facts about family health history and 
colorectal cancer https://twitter.com/#!/familyplz

•   E-signature campaign – An e-signature is a feature available with most email accounts that allows 
users to automatically sign emails. The e-signature campaign includes key messages from the Family 
PLZ! campaign, as well as a link to the Family PLZ! website.

•   Press Release Template – Sample press release to announce your event. Sample can be found on pg 28.

Be sure to visit www.nccrt.org and www.familyplz.org before creating your own promotional materials. 
There are numerous existing brochures, fact sheets, and links to additional resources.

These offerings are designed to save you time and money, while maximizing your colorectal cancer 
awareness efforts.

http://familyplz.org/multimedia

www.familyplz.org
http://familyplz.org/materials
http://familyplz.org/materials
http://familyplz.org/materials
http://familyplz.org/materials
http://familyplz.org/materials
http://www.facebook.com/pages/Blue-Star-for-Colon-Cancer/485358150440?sk=app_284268598282617
http://familyplz.org/multimedia
https://twitter.com/#!/familyplz
http://familyplz.org/materials
www.nccrt.org
www.familyplz.org
http://familyplz.org/multimedia
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WEB BUTTON ADS

http://familyplz.org/materials
http://familyplz.org/materials
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PR/MEDIA TOOLS

WoRKING WITH THE MEdIA :
For your colorectal cancer awareness efforts to be effective, it is important to inform the media in 
advance of upcoming events, opportunities, and information. Activating the media in support of your 
event and the overarching campaign can magnify its success. News stories can generate placement 
about our cause. While the landscape of media is changing, print media remains key, but relevance to 
audience is imperative. There are more channels today than ever, including niche/special interest media 
outlets (magazines, cable TV, satellite radio) and a growing number of online communication channels. 
The good news is that your content can reach consumers in new ways and in different places

Here are some suggestions to make the most of your PR efforts:

•  Think about how you want to get the media’s attention. An NCCRT media analysis revealed that using 
celebrity/personal stories, research stories, local affiliate television coverage, and March as National 
CRC Awareness Month provided opportunities to secure media coverage about colorectal cancer.

•  Customize the sample press release found in this kit and send it to your local media.

•  Submit information to program calendars, newsletters, or wherever you feel it is appropriate.

•  Share information via social media.

•  Involve journalists and media outlets as media partners. Ask them to run free advertising (public 
service announcements) or attend a kickoff press conference about your event.

•  Be sure your media list is updated and includes health reporters and reporters from publications, 
media outlets and online channels that reach high-risk groups, including men and women age 50 
and older, African Americans, and Hispanics (as they are often diagnosed at a later stage of the 
disease).

•  Identify your three key messages, so you are prepared to address these topics when you have the 
chance to speak with the press or the public. For instance, your three key messages could be:

 -  Many people do not realize that simply aging can make you more at risk for developing 
colon cancer…and it doesn’t always cause symptoms.

 -  There are steps you can take every day to reduce your risk of colon cancer. Make a point to 
learn your family’s history of colon cancer and colon polyps.

 -  If you are 50 or older, talk to your doctor about getting tested for colon cancer, even if you 
have no family history.

Don’t be afraid to sound repetitive, rather, keep emphasizing these messages whenever you get the 
chance.
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•  Prepare a press kit, including materials to send to reporters and interested parties. This kit can 
be a folder or electronic and includes your press release, information on your organization, 
and colorectal cancer awareness materials, such as fact sheets. A good press kit will clearly 
and effectively communicate your key messages, while giving reporters enough background 
information to cover the issue.

•   Follow up with all reporters and media outlets after sending them any press materials or 
information. You should ask reporters when their deadlines are, so you can give them all the 
information they need in a timely fashion.

Keep in mind:

* Reporters want to tell a fair story and may not want to promote your agenda, but their goal isn’t to 
make you look bad either

*Reporters are neither friends nor enemies

*Good reporters will ask good questions, so be prepared to have some good answers

* Pitched stories need to be newsworthy

In the event an inaccurate story is printed:

•  Contact the reporter

 -  Today’s ongoing news cycle gives reporters an opportunity to regularly update and make 
corrections to online versions of their articles

•  Contact the editors

 -  An official retraction/correction is an option

•  Write a Letter to the Editor

 -  Submitted within 24 hours of the article’s release, letters offer an opportunity to correct 
stories and provide key messages

•  Submit online comments-

 -  Having partners (academics, NGOs) post comments on media site and social media vehicles 
can change the conversation, however, it is important to remain transparent and make sure 
any comments on behalf of your organization are disclosed
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soCIAL MEdIA GUIdE
Social media is important because if you’re not online, you’re not top of mind. Social networks are 
one of the leading sources of news and information and can also be an extremely effective tool in 
gaining trust in your community. 

The NCCRT executed an online audit to measure current & historic use of the Blue Star on 
the Web, which found that:

•   Colorectal cancer occupies a smaller portion of overall cancer-related conversation online

•   There is very little presence of the Blue Star in the online space

•   The NCCRT and/or its members have an opportunity to lead the online discussion about CRC

Some interesting facts:

•   As of 2010, 175 million Americans were on Twitter and Twitter usage by those ages 25-44 has 
grown significantly since late 2010 (Pew Research)

•   As of 2011, 31 percent of Americans prefer to be contacted via text message and 73 percent of 
cell phone owners text (Pew Research)

•   In 2010, 78 percent of all adults were online – for an average of 33 hours per week                 
(Pew Research)

•   As of 2011, 65 percent of all adults use social networking sites (Pew Research)

•   In 2011 the average Facebook user had 130 friends and liked 80 pages (Social Media Examiner)

•   In 2010, 37 percent of internet users had contributed to the creation of news, commentary about 
it, or dissemination of news via social media (Pew Research)

•   As of May 2011, 71 percent of online adults reported watching videos on a video-sharing site such 
as YouTube or Vimeo (Pew Research)

•   According to data from 2011 out of the 6 billion people on the planet 4.8 billion have a mobile 
phone and only 4.2 billion own a toothbrush (Digital Buzz)

This data demonstrates that the media landscape is changing and it’s important to adapt in order 
to reach your audience. Leveraging social media in concert with other outreach efforts ensures that 
your message will be heard.

Having trouble knowing where to start? Creating social media channels is easy, but it’s also 
important to establish parameters. Decide who is going to be in charge of the account and 
what information you want to be posted. Once you’ve established your account, you can begin 
connecting with partner organizations and start sharing news and ideas. Activity may be slow at 
first, but don’t fret, it can take a while to build a following. And once you build a following, the 
possibilities are endless.
The great thing about social media is that it allows for easing sharing. You can share materials 
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– everything from photos to videos to articles to slide presentations -- quickly through multiple 
channels such as Facebook, Twitter, YouTube and blogs. Here is some additional information on three 
of the main social networking sites:

Facebook
Use Facebook to build a community for your organization. Facebook is great for sharing events and 
news about your organization. It is also a great way to establish an online identity.

Use your Facebook page to share information about your colon cancer awareness efforts, events
or other related activities that your organization is hosting. You can also share related health news, 
photos of events and activities, and other colorectal cancer information with your fans via your 
Facebook posts.  Check out the Blue Star Facebook page for an example.

Twitter
Twitter is a hugely growing micro-blogging website. It allows users to communicate in posts of up 
to140 characters. Users can posts tweets from online, text messaging, email and Facebook, allowing 
or instant updates from just about anywhere. Twitter allows you to follow similar organizations or 
people you’re interested in. By following someone, you can stay updated on what they’re doing.

Twitter also allows users to retweet others’ posts, allowing for quick dissemination of information.
You can use your Twitter feed to tweet about your colon cancer awareness messages, activities or 
other events, share news and information or related information that the people you follow tweet.  
Check out the Family PLZ!  Twitter feed for an example.

YouTube
A video can send a powerful message and each day millions turn to YouTube to listen, laugh and 
learn. YouTube serves a wide range of users. Its user base is a broad in age range, 18-55, evenly 
divided between males and females and spanning all geographies.

Establish a YouTube channel if you will have at least three to four videos to share with people online.
You can post videos of your Colon Cancer Awareness Month events and activities, other events from 
throughout the year, PSAs, ads, or other related video content that your organization films.
In addition, you can interview doctors or colorectal cancer survivors who can share their messages
of hope. Be sure to share the link to your videos via your Facebook page or email to your fans or 
members to increase awareness of your YouTube presence.  Check out the Family PLZ!  YouTube 
channel as an example.

Blogs

https://www.facebook.com/pages/Blue-Star-for-Colon-Cancer/485358150440?ref=mf
http://twitter.com/familyplz
http://www.youtube.com/user/FamilyPlz
http://www.youtube.com/user/FamilyPlz
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Blogs are an important source of customized news in the online community. These tend to be more 
informal than traditional media outlets, but can be influential in engaging and changing the public 
opinion. Blogs are also great ways to reach a targeted audience.

Invite popular bloggers to your event or send them information about what you’re doing as part of 
your efforts to spread awareness. The great thing about blogger outreach is that you can likely find 
someone that specifically writes about CRC, making it easy to ensure your message is getting to the 
right audience. For example, Stop Colon Cancer Now has a blog, “Butt Seriously,” that covered the 
Family PLZ! campaign. Contact relevant bloggers with your messages and materials.  

Also, don’t be afraid to start your own blog on your organization’s website. A blog can be used as a 
tool to update your community on upcoming events and CRC news.

Remember, social media is a vital tool when conducting outreach, but you must be vigilant to be 
effective. After you establish a Facebook channel, be sure to consistently post and tweet (at least a 
few times a week, if not more often) and post videos once or twice a month, if possible, to keep fans 
engaged and invested in your content.
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ATTRACTING MEdIA To yoUR EVENT CHECKLIsT
Use the following checklist to get media at your event.

A couple months before the event :

____ Develop purpose and key messages.

____ Notify other players/organizations.

____ Develop a media contact list.

____ Develop a list of invitees.

one month before the event:

____ Write press release and supporting materials.

one week before the event:

____ Finalize all talking points as needed.

____ Draft and send media alert to media contacts.

one to two dAys before the event:

____ Make follow-up phone calls to press and invitees.

____ Make enough copies of all materials.

____ Assemble press kits.

dAy of event :

____ Post directional signs near site or direct media where to meet.

____ Notify receptionists or security about the event.

____ Make last-minute phone calls to reporters.

____ Call important no-shows.

____ Email press kit and materials to media no-shows.

dAy After event :

____ Place follow-up calls to attendees as needed.

____ Make photos available for press.
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PREss RELEAsE CHECKLIsT
Template press releases are included in this section for announcing your upcoming National
Colorectal Cancer Awareness Month or Family PLZ! event. If your organization already has a standard 
release format, you should consider staying consistent with that format. However, if you do choose 
to develop an original release, here are some helpful hints you’ll want to keep in mind:

____   Include appropriate contact information at the top of the release.

____   Include “For Immediate Release” at the top of the release unless the story is embargoed

(requesting that media do not publish the story until a future date/time).

____   Make your headline stand out with an informative phrase in bold font.

____   Include a “dateline” with the date, city, and state in which your event will take place.

____   Provide answers to key questions in your “lead” (first) paragraph: Who? What? Why? When? 
and Where?.

____   Include a quote from someone in or related to your organization or event. Quotes are effective 
hooks for gaining media coverage. Make sure to include the name and title of the person you 
are quoting, and be sure that the quote is agreed upon and approved by the individual before 
the release goes out.

____   Provide a concise overview of your organization in your boiler plate (last paragraph). You may 
include a sentence on its history and another on its mission.

____   Proofread your release before sending it out to the media; spell-check is not enough. This 
release will represent your organization, and it should look as professional and polished as 
possible.

____   Follow up with reporters or media outlets to make sure your press release was received. You 
can use this phone call as an opportunity to further explain your story and to personally ask the 
reporter to run a news story about colorectal cancer and National Colorectal Cancer Awareness 
Month.

____   Consider including the Blue Star in the release.

A sample press release can be found on the following page.
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sAMPLE PREss RELEAsE
Contact:  [Contact Name] 

[Phone Number] 
[Email Address]

FoR IMMEdIATE RELEAsE

[Your organization] to Host/Sponsor/appropriate word [Name of your event] as Part of
National Colorectal Cancer Awareness Month in March

[Date, CITY] – The [your organization] invites community members, government agencies, media, 
schools, businesses, and community groups in [location] to join them in this year’s National Colorectal
Cancer Awareness Month – a national movement to increase awareness and education about 
colorectal cancer and to spread the message that colorectal cancer is preventable, treatable, and 
beatable. National Colorectal Cancer Awareness Month will be observed throughout March and will 
include events and outreach activities nationwide.

Many people do not realize that simply aging can make you more at risk for developing colon cancer 
and it doesn’t always cause symptoms.  Colorectal cancer is one of only a few cancers that can be 
prevented through screening, which can detect and remove precancerous growths called “polyps.”  
Even so, colorectal cancer remains the third-leading cause of cancer death in both men and women 
in the United States. Each year, tens of thousands of lives are lost to this disease; screening could save 
more than half of these lives. The American Cancer Society recommends that people 50 and older 
talk to their doctor about getting screened for colorectal cancer.

They should talk to their doctor sooner if they have a family history of the disease or other condition 
that puts them at increased risk. [Your organization] is joining in the national effort to increase 
colorectal cancer awareness and promote the importance of screening and will host [a sentence or 
two about your event, the goals, and any important participants.] [Your organization] invites the 
public to join them in this important endeavor. [Insert text about event that includes the name, date, 
time, location, cost, etc.]

For more information or to participate in this event, please contact [Name] at [Your organization] at 
[Phone number], or via email at [email address].

[Insert Organization’s Boiler Plate Language – include organization description, mission, and contact 
information including website]
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sAMPLE FAMILy PLZ! PREss RELEAsE
Contact:  [Contact Name] 

[Phone Number] 
[Email Address]

FoR IMMEdIATE RELEAsE

[Your organization] is Celebrating Family Health History as Part of
National Colorectal Cancer Awareness Month in March

[Date, CITY] – Family health history is always important, but this year, the [your organization] invites 
the community to join them in starting conversations about family health history during this year’s 
National Colorectal Cancer Awareness Month. [Your organization] joins the National Colorectal 
Cancer Roundtable, a collaboration of over 60 organizations dedicated to increasing colorectal 
cancer screening rates, in launching the Family PLZ! campaign. Family PLZ! is a national campaign to 
help promote the importance of knowing your family history of colorectal cancer and colon polyps, 
with the underlying message that colorectal cancer is preventable, treatable and beatable.

National Colorectal Cancer Awareness Month is observed throughout March, and this year it 
revolves around the importance of talking to your family about the disease. Colorectal cancer is one 
of only a few cancers that can be prevented through screening, yet colorectal cancer remains the 
third-leading cause of cancer death in both men and women in the United States. All people 50 and 
older should talk to their doctor about getting screened for colon cancer, but those with a parent, 
sibling or child who have been diagnosed with the disease are at an increased risk and might need 
to be screened earlier.

Most cases of colon cancer are diagnosed in people with no family history of the disease. However, 
the risk of developing the disease is about double for those who do have a strong family history. The
[Your Organization] is urging individuals to learn about their family’s colon cancer history and share 
it with their doctor. The Family PLZ! campaign raises awareness of the importance of knowing family 
health history and provides tools to help people search and share their family history.

[Your organization] is joining in the national effort to increase colorectal cancer awareness and 
promote the importance of family history and screening. [Your organization] invites the public to join 
them in this important endeavor.
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 [SAMPLE FAMILY PLZ! PRESS RELEASE continued]
About the Family PLZ! Campaign

The Family PLZ! Campaign emerged out of a partnership formed to develop a mixed media 
campaign that filled a gap in communications tools around family to family and patient to physician 
conversations about colorectal cancer. While all family health history is important, colorectal cancer 
presents special challenges, because a person needs to know not just their family health history of 
the disease, but also their family history of colon polyps.

Family PLZ! was developed by the Mayo Clinic Center for Innovation, the National Colorectal Cancer 
Roundtable, Colon Cancer Alliance, the American Cancer Society, Art Center College of Design in 
Pasadena and other partners. The development of the campaign emerged after a multi-disciplinary 
team of students from the social impact department Designmatters at Art Center were challenged to 
develop a campaign leveraging family members as agents of change. 

The campaign targets people ages 18 to 45 with a message about understanding family health 
history, with the goal of increasing screening adherence. The campaign encourages young people to 
start talking to family members about their family history of colorectal cancer or polyp, spurs young 
people to take the action step of “searching and sharing their family’s health history,” and reiterates 
the message that colorectal cancer screening should begin at 50 for those without a family history. 
Visit artcenter.edu/designmatters for more information about Designmatters. Visit familyplz.org for 
more information about the campaign.

[Insert Organization’s Boiler Plate language – include organization descriptions, mission, and contact 
information including website]

artcenter.edu/designmatters
familyplz.org
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NCCRT MEMBER oRGANIZATIoNs
The National Colorectal Cancer Roundtable (NCCRT), founded by the American Cancer Society and 
the Centers for Disease Control and Prevention, is a collaborative partnership with more than 60 
member organizations across the nation. Roundtable partners include state health departments, 
professional organizations, medical societies, federal agencies, cancer survivors, managed care 
organizations, private industry, health educators, the medical media, and many nationally recognized 
experts. A full list of partners and corporate associates can be accessed here:  http://nccrt.org/
roundtable-members/

Thank you!

sPECIAL THANKs To:
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Kristen Sullivan
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Debbie Kirkland
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Melonie Thomas

Katie Bathje

Keona Graves

Anne Major

Anita Mitchell

Christina Saull

Tammy Ashton

Kelley Smithey

Steve Telliano

Anjee Davis 

Linda Aukett

Tamar Wallace

Michelle Tropper
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